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SUOMINEN IN BRIEF

Net sales in 2024,
A Nonwovens as | FUR tnitlion
roll goods for wipes

and other applications
A The frontrunner
IN nonwovens .

INnnovation
and sustainability

In 2024, sales of sustainable

A Business areas: products increased*

Europe 38% and

Americas 627% o
of net sales O

*compared to base year 2019

May 7, 2025

Comparable EBITDA in 2024,
EUR million

17.0

In 2024, sales of new
products of net sales

547



EXECUTIVE
MANAGEMENT
TEAM

Charles Héaulmé Janne Silonsaari Darryl Fournier
President & CEO CFO COO

Markku Koivisto Minna Rouru Mark Ushpol
EVP, EMEA & CTO Chief People & EVP, Americas
Communications Officer
&> Suominen



Suominen has a strong global presence

USA 29542
Green Bay
Windsor Locks
Bethune

May 7, 2025

FINLAND 1524
Nakkila
.. Espoo, head office

SPAIN 68 a2 ® |ITALY984a
Alicante e Cressa
® BRAZIL60a Our main market
Paulinia areas are EMEA and

North America. We
also hold a strong
position in the South
American markets.

® Production site
Piloting facility
® Head office

7

locations on
three continents

2

pilot lines

Net sales by business area
2024

EMEA 38%

462.3
EUR million

Americas 62%

& Suominen



Suominen’s
position in the
nonwovens value
chain

Suominen is the global market
leader in nonwovens for wipes,
and among the largest spunlace
nonwovens producers in the
world.

The global demand for nonwovens
Is growing continuously. The
growth depends mainly on
consumer demand, which is a
combination of the general
economic situation and
consumers’ confidence in the
development of their personal
finances.

Consumer

Retailer

Brand owner

e Private label

Primary
production

Fiber producer In-house
Nonwovens converting or
manufacturer, external converter,
Suominen e.g., wet wipe
manufacturer
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INVESTMENT
HIGHLIGHTS

Nonwovens
markets are
growing in all
regions

May 7, 2025

—)

Legislation and consumer
behavior are driving the
need for more sustainable
products and we are very
well placed to respond to
this growing demand

0
N

Our organization and
strategy give us an
excellent basis to
continue to develop the
company further

& Suominen
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FINANCIALS
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Net sales, EUR million

458,9

443,2
4311

2018 2019 2020 2021

May 7, 2025

493,3

2022

450,9

2023

462,3

2024

60
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Comparable EBITDA, EUR million

60,9

PAONRS] 2019 2020 2021 2022 2023 2024

Cash flow from operations, EUR million
57,0

32,1 29.9 30,7

111 14,0

2

2018 2019 2020 2021 2022 2023 2024



Cash flow from operations, EUR million

Quarterly financials

4

Net sales, EUR million

160 +

140 -

-10,1
118,7 118,5 !
120 - 112,7 114,9 117.5

6 111,6
106,4 Q2/23  Q3/23 Q4/23 Ql/24 Q2/24 Q3/24 Q4/24 Q125 Q2/25
100
80 4 Comparable EBITDA, EUR million
6 -

52 53

! 5,0
60 - c | \

2 42 41
40 4
3.3 3.2
20 - 34 27
Oi 2 ]

Q2/23 Q3/23  Q4/23 Q1/24  Q2/24 Q3/24 Q4/24 Ql/25 Q2/25

i August 7, 2025 Q2/23  Q3/23  Q4/23  QL/24 Q2/24 Q3/24 Q4/24 Ql/25 Q2/25



President & CEO's review — Q2/2025

‘In the second quarter, we faced a lot of volatility in the market
driven by the US tariff situation. Ahead of the announced high
tariffs towards China, US nonwoven customers stocked their
Inventories, mainly with supply from China. This momentarily led
to excess inventories throughout the supply chain and impacted
negatively the demand in the second quarter. A gradual recovery
was seen during the latter part of the quarter, but still, our second
quarter sales, EUR 99.8 million, were 15% lower than in the first
quarter of 2025 and 167% lower than in the comparison period in
2024 (118.7). This reflected negatively on our profitability and,
coupled with the Bethune investment ramp-up phase and costs
related to the CEO change, led to lower-than-expected
comparable EBITDA in the second quarter, amounting to EUR 3.2
million (5.0).

To support our profitability, we implemented a cost saving
program at the end of the second quarter targeting
approximately EUR 10 million savings. The program led to a
decrease of approximately 60 positions globally. On top of that,
we reduced the number of contractor roles and are
Implementing several other saving actions. The majority of the
actions will be implemented by the end of the year.

The on-going large investment in Spain is progressing as
planned. The Bethune investment ramp up in the USA continues.

| am also pleased to acknowledge the renewed credit facility and
term loan agreement, which supports our financial position
going forward.

Looking ahead, we remain focused on executing the turnaround
and strengthening the performance of the company, led by our
new President and CEO, Charles Heaulme, who will start on
August 11, 2025

Janne Silonsaari
CFO, Interim President & CEO

& Suominen



Equity ratio stable

Leverage multiple & components
180 Equity ratio

EUR million

50
160
46,0
140 149 ‘
40 422 42,5
120 395 37,9
00 H 109 30
1
101 R 102 102
80
20
60
58 59
40 50
41 10
20 . 38
28
; L = bk .
2018 2019 2020 2021 2022 2023 2024 2019 2020 2021 2022 2023 2024
Hm [nterest-bearing liabilities Cash and cash equivalents m Equity ratio
Comparable EBITDA Leverage

A The leverage multiple has varied a lot driven mainly by change in
EBITDA

A Suominen has a EUR 100m of revolving credit facility agreement
that matures in Jul 2026 and EUR 50m of bond outstanding that )
matures in June 2027 N SUoOminen
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OUTLOOK

AUGUST 7, 2025

Suominen expects that its comparable EBITDA
(earnings before interest, taxes, depreciation and
amortization) in 2025 will increase from 2024. In 2024,
Suominen's comparable EBITDA was EUR 1/7.0 million.



Financial targets

2020-2025
Gearing
EBITDA margin '
Net sales growth -g durm.g :
; - by 2025: the period:
during the period: oI S—
above relevant 4 O - 8 0 o/
market growth 1 2 °/ °
e/ including the effect of
IFRS 16 Leases
Howto Growth Profitability Gearing
get there? A Focus on fast-growing sustainable A Effective utilization of production A Balanced investment plan
products lines A Healthy cash flow from operations
A Innovation and launching new A Margin improvement through new
products to capture market share products as well as production and

A Targeted investments to improve raw material efficiency

capabilities and increase capacity A Continued fixed cost control

& Suominen






Mission Vision

Enabling our customers to win Frontrunner for nonwovens
by creating quality nonwovens innovation and sustainability

Strategy: Growth and profitability through sustainability, customer focus and efficiency

We will grow by creating innovative and more sustainable nonwovens for our customers and improve our
profitability through more efficient operations and a high performance culture. Our main focus is on wipes.
We will strengthen our capabilities in Europe and Americas, and evaluate opportunities in Asia.

- Differentiate
Strateglc Operational Sustainability
focus areas excellence leadership

with innovation

Great place to Dual operating

work model

and commercial

excellence

Values Ownership Teamwork Performance Integrity



Strategy highlights in 2024

Share of new products
of net sales is

=0
— sustainable
2

product
launches

May 7, 2025

Sales of sustainable
products increased

compared to base year 2019

Investment projects
in Bethune, South
Carolina and Alicante,
Spain to strengthen
capabilities and
capacity in
sustainable products

Greenhouse gas
emissions decreased

per ton of product compared
to base year 2019

Gold rating p

in our third L | TR
EcoVadis ecovadis
Sustainability Sustainability Rating
assessment JUL 2024

& Suominen



SUSTAINABILITY AND R&D
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SUSTAINABILITY

Sustainability is at the core of our strategy
and business. Our vision is to be the
frontrunner in nonwovens innovation and
sustainability. Sustainability is an integral
part of all our operations.

Sustainability Agenda 2025-2030

Suominen’s sustainability agenda crystallizes the
sustainability themes and targets for the strategy
period 2025-2030. The agenda focuses on four
themes, People and safety, Sustainable nonwovens,
Low impact manufacturing and Corporate citizenship.
The progress in different areas is regularly monitored.

May 7, 2025

A 4
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Sustainability
agenda 2025-2030

&
2
06
>
< ,
A Zero lost ti idents (LTA > We continue
e;ro (_)S |me?- aCC|.den S.( ) 0oQ to st ;hu A More than two thirds of
A Diversity, equity & inclusion R o (SOSAER consumed raw materials are
(DEI) index 80% our safety culture. from plant-based resources
We promote human rights, We innovate new sustainable
equal opportunities forall ~ nonwovens and support our A More than half of our new R&D

initiatives focus on advancing
the development of sustainable
products

employees, and building a customers in their commitment
high-performance culture. to sustainability.

We commit to decreasing the ~ We promote responsible business
environmental impacts of our  practices and communicate
operations and supply chain.  transparently about our operations.

Sustainability is the

Y core principle of all
. /‘ .

A Reducing scope 1, 2and 3 ’))o el UnSHenS: A All qualified raw material
grleen.holu.se gas emissions ‘90( suppliers assessed against
\{vgtbcllrnllt_lng g!ohbakl] Wsrmlng to f))(’ Suominen'’s sustainability criteria
. ree[rzelnnte with the Paris ’)(,’, &° A All employees have completed

X . QO( N\ Suominen’s sustainability training

A lZergf_rl?anufactunng waste to (/,}/.) (o program

andfi o
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Sustainable Development Goals - Suominen

The Sustainable Development Goals (SDG) adopted by the United Nations in 2015 define international
sustainable development focus areas and goals. We have identified three SDG's which cover the areas where we
can make the biggest contribution and our sustainability agenda guides our work towards these goals.

SDG 7: Affordable and
clean energy

We focus on improving
energy efficiency and
finding alternative low-
carbon energy resources.
Our energy initiatives also
support our goal of
reducing greenhouse
gases emitted from our
operations. The majority of
our production sites have
shifted entirely to fossil-
free electricity, and we are
actively exploring similar
opportunities for our
remaining sites.

DECENT WORK AND
ECONOMIC GROWTH

i

SDG 8: Decent work and
economic growth

We promote responsible
business practices
throughout the value
chain, and we do not
tolerate any kind of
slavery, forced or child
labor or human trafficking
in our own or our
suppliers’ operations. We
promote equal
opportunities for all. Our
principle is “equal pay for
equal contribution”. A safe
workplace is one of our
top priorities and we are
continuously striving to
improve our safety culture
to achieve an accident-
free workplace.

10 REDUGED
INEQUALITIES

a~

(=)

v

SDG 10: Reduced
inequalities

We are committed to
offering a fair workplace
with equal opportunities
for everyone. We do not
tolerate any kind of
discrimination, including
discrimination based on
age, gender, religion, or
ethnic origin. When
making employee-related
decisions, for example
when recruiting,
promoting, rewarding, or
developing our personnel,
we pay special attention to
equality and inclusion.

SDG 12: Responsible
consumption and
production

We are committed to
innovating products with
minimized negative
environmental impacts.
Our goal is to use natural
resources as efficiently as
possible and strive for
minimization of waste
from our production and
finding alternative outlets
for nonrecyclable waste.
We continuously explore
diverse sustainable raw
material alternatives from
virgin and recycled
sources.

13 foor

SDG 13: Climate action
We are committed to
continuously improving
our production efficiency
and the efficient utilization
of natural resources. We
strive to reduce the
climate impacts caused by
our operations. We assess
the carbon footprint of our
products across the entire
value chain and develop
solutions with a reduced
climate impact.



Sustainability ratings and initiatives

GOLD | Top 5%

ecovadis

Sustainability Rating
JUL 2024

EcoVadis

Suominen scored 77/100 points in the
assessment in 2024 and received a Gold
level rating. The result places Suominen
in the top 5% of all the companies rated
by EcoVadis and top 1% of companies
rated by EcoVadis in the Manufacture of
other textiles industry.

May 7, 2025

ISS ESG D>

ISS ESG: C rating

Suominen received C rating
(medium) from Institutional
Shareholder Services (ISS) in July
2024. Companies are rated, from
D- to A+, on their sustainability
performance.

WE SUPPORT

UN Global Compact

Suominen is committed to the UN
Global Compact corporate
responsibility initiative.

& Suominen



Sustainability defined by Suominen

./

2%

COMPOSTABLE

Nonwovens are
compostable
according to the
international
compostability
standards and are
made of only fibers
from renewable
resources.

May I

RENEWABLE

Nonwovens made of
variety of renewable
materials from
biobased plastics to
natural fibers.

MOIST TOILET TISSUE

Nonwovens are
biodegradable and
dispersible in water.
Products comply or

exceed the latest
industry flushability
standards.

PLASTIC FREE

Nonwovens
made of
biodegradable
fibers of natural
origin, such as
lyocell, pulp and
cotton.

RECYCLED CONTENT

Nonwovens with at
least 15% recycled
fibers, including

thermoplastic fibers
like rPET from recycled

origin or cotton in
case recycled from

post-industrial source

(pre-consumer).



